
PROGRESSION IN ENGLISH

Language Analysis



Year 7: Analysis of poetic language



Year 8: Analysis of prose fiction



Year 9: Analysis of 19th Century texts



Year 10: Applying analysis at GCSE



Year 11: Close analysis of fiction



Year 12: Lexis, semantics and sentences



Year 13: Coursework Investigation

How is Language Used in Propaganda Posters from World War One and World War Two to manipulate war 
enrolment?
Hypothesis: 
Language will often be equivocal (pragmatically implied) in order to build consensus on abstract goals whilst also allowing for 
individual interpretations of said goal. (Motes, W.H; Hilton, C.B; Fielden, J.S, 1992). 
Ambiguity and connotative language is where we see a big disparity in WW1 and WW2 posters. In respect to the World War 
One posters, Motes, W.H; Hilton, C.B and Fielden, J.S’ theory appears to be wildly inaccurate (or at least according to my data 
collection - primary studies may have a larger sample size, allowing for more representative results). The theory proposes 
ambiguity will be used to build consensus on abstract goals, influencing individuals without appearing too authoritative and 
overbearing. In the posters, we see the premodified noun phrases ‘U.S army’ and  ‘army of war savers’  which clearly state the 
institution to which the reader is expected to enlist (or to back up in the case of the ‘War Savers’), even going as far as 
providing a date in the adverbial phrase ‘On June 28th’. Furthermore, declarative mood in the statements ‘I want you’ and ‘I am 
telling you’ weaponise the use of first person (combined with the image of Uncle Sam) to clear any equivocacy around the 
urgency of the message, almost appearing as a desperate, personal plee, the use of present tense in particular conveying the 
ongoing and immediate need. Additionally, the adverb ‘even’ in ‘Even a dog enlists’ is an explicit suggestion that there is a 
great deal of shame in not enlisting, to the extent that a dog becomes more prideful and respected than those who abstain 
from fighting. However, the theory of ambiguity holds much more precedence when looking at the posters of World War Two. 
This is something best exemplified in the ‘food is a weapon’ poster, in which the metaphor of food as a ‘weapon’ connotes that 
wise consumption of food is as essential to war as those fighting on the frontline. Rather than using metaphor, the ‘Someone 
Talked!’ poster uses an indefinite pronoun (to suggest that it could be anybody) and the verb ‘talked’ (in this case becoming an 
intransitive verb with object ellipsis) which leads the audience to recognise the importance of secrecy in the context of war - 
even the poster cannot reveal what ‘someone’ talked about, using exophoric referencing - something possible due to the 
shared deictic centre when speaking of war - in a way where the audience can understand the importance of keeping current 
events confidential.




